For Immediate Release							[Date]
 
A catchy headline that summarises key points. Write this last. 
 
The first paragraph punchily tells the whole story. WHO are you? WHAT is your show? WHEN is it? WHERE is it? HOW does it work? WHY is this a good story? What about your show is newsworthy. How does it relate to the world? Why would the reader care? What is your ONE BIG HOOK?
 
The second paragraph explains the lead and tells the story. Use short, sharp sentences, prioritising the most important information. Write in the third person. “Use first-person quotes to make your writing more vibrant,” said Nicholas. “The reader should know who is speaking.” 
 
You might include a third paragraph to avoid a bloated second paragraph but don’t introduce new ideas. Focus on your ONE BIG HOOK.
 
The final paragraph holds the least important information. As well as reinforcing the message of the release, you may also include background information, history, and biographical information. 
 
***** 
Include your contact information and booking information. You should also include a call to action.
 
If your press release spills onto a second page, it is too long.
 
While a good media release helps, HOW you distribute it is even more important. Send a personal email with the media release attached. 

