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Presale 
From April 18 to May 7 we will be running a presale where 
guests can buy tickets to MMF shows before they officially 
go on sale on May 7, and get 20% off as a bonus. This can 
be a great way to draw attention to your show and sell lots 
of tickets in advance. 

Media 
There are many, many different ways to promote your 
show. Your aim is to sell X number of tickets and by 
breaking the number down and setting small sales goals 
along the way, you can monitor the success of your 
promotional activities and step them up where needed.   

MMF will promote the festival as a whole, so make sure 
you supply us with press releases and great action photos. 
Also, let MMF know about any photo opportunities or magic 
tricks or stunts you can offer that the media might be 
interested in.   

Placing ads in publications, on websites, on radio, or Gig 
Guides in newspapers can be expensive but sometimes 
worthwhile. Other options are to sign up for free listings on 
radio newspapers, and websites. Lots of people are 
competing for the same space, so get in early!  

www.MelbourneMagicFestival.com June 27 to July 9, 2022 

 



Posters & Flyers 
In 2022 we will be using a brand styling guidelines document which will explain 
exactly how you must use our logos etc on your posters and flyers. This gives a 
uniformity and sense of Festival identity to all advertising and can be found on the 
Producer Resources page of the MMF website.  

Make sure you also include your show name, times, dates, venue address and 
how to buy tickets on any promotional material.  

The key to designing effective posters and flyers is your image. It should be a bold 
and eye-catching picture that shows us what’s exciting about your work.  

As clever as we magicians are, we are not all brilliant designers, and in many 
cases it’s better to seek out a professional to come up with that killer poster. It 
may be a friend, someone you found on Fiverr, or you could visit the MMF Poster 
Gallery on our website, find an image that really appeals to you and ask that 
Producer if they’d be willing to share their designers contact details with you. 

 

Distribution  

Distribution of posters and flyers is the most critical part of your promotional 
campaign. You do not want to print 5000 flyers only to end up with 4600 sitting at 
home in a box after the festival.    

Depending on your market you may choose to approach a professional poster/
flyer distributor (there are many listed online) or you may prefer to pay friends and 
family a small fee to walk around a few neighbourhoods doing letterbox drops.    

Letterbox drops can be EXTREMELY effective, especially if your flyer includes a 
special offer, discount code word, or incentive for people to “book now”.    

Even carrying flyers with you every day in your car and dropping bundles in every 
café and shop you walk past can make a big difference in your ticket sales. If 
people don’t know that your show is on – they won’t come.   

Take every opportunity to spread the word and get your flyers 

and posters out each and every chance you get.  

 

The 2022 Banner 
We asked and you voted for a banner instead of a border around the posters this 
year. Our designer Laura Penwell has come up with a stunning banner (see 
below) that reflects the unique graphic style of our 2022 MMF Poster. 

The Banner 
When designing your poster make 

sure you leave space at the 

bottom to add the MMF 2022 

Banner (see The Mad Hatter 

poster below).  

 

You will also need to add this 

banner to the bottom of any Flyers 

you produce. 

 

https://melbournemagicfestival.com/producers-pages/


Try these 
 The Herald Sun 

 Saturday Herald Sun 

 The Age 

 Saturday Age 

 Good Weekend 

 M Magazine 

 The Australian 

 Australian Financial 

Review 

 The Guardian (online) 

 The Big Issue 

 Star Weekly 

 Geelong Advertiser 

 Star Observer 

 Beat 

 The Music 

 Neos Kosmos 

 Vision China Times 

 Melbourne Chinese 

Post 

 Australian Jewish News 

 Il Globo 

 Dutch Courier 

 Phillipine Times 

 The Indian Weekly 

 Korean Today 

 

Don’t forget to look for 

FREE LISTINGS. This 

is the EASIEST way to 

get in the paper and all 

Press 
It’s easy to get a story in the local paper. All you need to do is to ring them up and 
ask. Offer them an exciting photo opportunity, or send them an exciting 
action pic. However, local papers don’t necessarily result in ticket sales Again, to 
turn readers into buyers, offer them a special “discount” when booking if they use 
the discount code word or, maybe the first ten to email you will receive free 
passes and the rest are given the discount code word by return email. With major 
newspapers you need to have an incredible picture, or a unique story angle to get 
their attention.   

There are many different newspapers, local, state, national, specific 
ethnicity, specific occupations, seek them out. Remember, it’s not hard to 
get into the paper, but you must make the most of the opportunity.  

  
Put yourself in the position of a reader. What would get your attention as you 
were flicking through the morning paper? If they are going to take the photo 
themselves, don’t assume they have a shot in mind. Go ready with at least three 
great ideas.   

  
 Magazines need around six months lead up time so prepare NOW. If you can get 
a story into an airline magazine, a kids magazine, or any publication it will result 
in sales. But you need to approach them with an exciting angle with great photo 
ideas as soon as possible. Check your local newsagency to see what magazines 
are most popular, but don’t forget Royal Auto, That’s Life! and the airline mags.  



Try these 
 3AW 

 GOLD 104.3 

 NOVA 100 

 101 FOX FM 

 SMOOTH FM 91.5 

 KIIS 101.1 FM 

 105.1 TRIPLE M 

 SEN 

 MAGIC 1278 

 3MP 

 RSN 

 3RRR 

 JOY 94.9 

 3PBS 

 LIGHTFM 

 ABC 

 JJJ 

 3CR 

 96.5 INNER FM 

 88.3 SOUTHERN FM 

 RETE ITALIA 

 SBS RADIO 

 CASEY RADIO 97.7 

 PLENTY VALLEY 88.6 

 

 

You can check which 

shows have the highest 

ratings at 

www.MediaWeek.com.au  

Radio 
Radio is easy to get on to if you can offer the show something exciting and 
different like performing magic on air. Target a station and a specific programme 
that you think has listeners who will be interested in your show and contact the 
producer directly.   

If you want to perform interactive radio magic be aware that many shows are pre-
recorded and very few allow live call ins from listeners, so be ready with a few 
great anecdotes that lead back in to talking about your show.    

A very effective promotional trick for radio can be one where the listeners have to 
go to your website to find out if your prediction was actually correct. While there, 
they find a bonus offer if they book tickets to go see your show.  
 
You can sometimes be a more attractive guest if you can offer a ticket giveaway 
for listeners (get the winners emails from the radio station and send them their 
comp tickets right away) or offer your discount code word that all listeners can 
use when booking tickets to get a cheaper price.  



Try these 
 Sunrise 

 Weekend Sunrise 

 Today 

 Weekend Today 

 The Project 

 Postcards 

 Studio 10 

 ABC Arts 

Also check the program 

guides of ABC, SBS and 

C31 for any new shows that 

pop up 

 

 

And these 
Create an eye-catching, 

show-stopping, video and it 

may go viral if posted on any 

of these platforms 

 

 Facebook 

 Instagram 

 YouTube 

 TikTok 

 Snapchat 

 Pinterest 

 Twitter 

TV & Video 
TV is very hard to get onto and the results can often be mixed. Some shows plan 
ahead, others decide on the day. The best course of action is to choose which 
shows you want to be on now, approach the producers and talk to them about 
how you can fit into their show.    

Be open and blunt, let them know what you want and what you can offer, and 
listen to their ideas too. Be aware though, some shows may just see you as 
content for them so they may not give you the plug you agreed upon. Make sure 
your show gets plugged as often as possible and be ruthless about it. Once the 
segment is over, there’s no point complaining as they’ve moved on to other 
things. Always try to draw the conversation back to your show.  

“This is one of the tricks people who come to my show will see on July 9 at The 
Melbourne Magic Festival.”   

Don’t underestimate the power of a good viral video on YouTube, Instagram or 
Twitter. If you shoot it yourself, you’re guaranteed to be happy with the outcome 
and ensure your show gets the perfect plug.  



Try these 
 Time Out 

 The Plus Ones 

 Broadsheet 

 Concrete Playground 

 What’s On Melbourne 

 Visit Melbourne 

 Only Melbourne 

 Melbourne Playgrounds 

 Kids Spot 

 Mee Too 

 All Events 

 Free Things To Do 

 What’s On For Little 

Ones 

 To Hot or Not 

 Child Magazines 

 Accor Hotels 

 The Daily Review 

 Arts Hub 

 Theatre People 

 Weekend Notes 

 Melbourne Observer 

 On The List 

 Broadway World 

 Kiddiehood 

 

Our Official 
hashtag is 

#MelbMagicFest  

Social Media 
Instagram, Twitter, YouTube, SnapChat, and Facebook are invaluable resources 
in getting your message across. Try to create a buzz about your show by sharing 
images, posters and video clips (branded with the MMF logos) throughout social 
media. Run competitions to encourage people to LIKE and SHARE your posts 
and to CHECK IN when they see your show.    

One great idea is to make 30 second videos of quick tricks to promote your show 
and upload and share them on a regular basis in the months and weeks leading 
up to the Festival. The more people see the official hashtag #MelbMagicFest the 
more they will be encouraged to look us up and come see the shows.   

Our Twitter is @MelbMagicFest We strongly recommend you create a FaceBook 
event page and link it to www.facebook.com/MelbourneMagicFestival  

You can ask people to live tweet or even take photos during your show and TAG 
and SHARE them.  

If you are going to host your own prize/ticket giveaway on social media, you must 
abide by the rules of that social media source. An example of the rules are within 
the link below   

https://digitalmumsdirectory.com.au/rules-to-run-a-facebook-or-instagram-
competition-inaustralia/  
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